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Abstract

Franchising is an effective tool for supporting entrepreneurship in rural regions, providing an
opportunity for local entrepreneurs to launch and successfully run their own business with minimal
risks. In this article, we will look at the specifics of using franchising in rural areas, identify the
advantages of this model for business development and analyze the challenges faced by entrepreneurs
in rural regions when implementing franchise projects. Franchising, as a business model, is an
effective mechanism for the development of entrepreneurship not only in large cities, but also in rural
regions. This article examines the role and importance of franchising as a tool to support
entrepreneurship in rural areas.

The peculiarities of rural regions, such as limited access to resources and services, low level
of infrastructure and limited opportunities for independent business, make franchising especially
attractive for entrepreneurs in rural areas. It provides the opportunity to launch a business based on a
ready-made template that includes a proven business model, training and support from the franchisor,
as well as access to a wide audience of consumers thanks to a well-known brand. One of the main
advantages of franchising for rural entrepreneurs is the opportunity to receive a ready-made business
concept and support from the franchisor. This allows you to reduce risks when opening a new
enterprise, gain access to proven business practices and a brand, which is especially important in
conditions of limited resources and low competitiveness of rural areas.

However, in addition to the advantages, rural entrepreneurs also face a number of challenges
when implementing franchise projects. This includes limited availability of financing, insufficient
infrastructure, difficulties in attracting qualified personnel and the specifics of the agricultural
services market. In conclusion, franchising is an important tool for the development of
entrepreneurship in rural regions, contributing to improving the standard of living of the local
population and the development of the region's economy. However, in order to maximize the potential
of franchising in rural areas, it is necessary to take into account the peculiarities and challenges of
this market and provide appropriate support from the state and the business community. Nevertheless,
the development of franchising in rural areas can become an engine of economic growth and improve
the quality of life of the population.

Keywords: Franchising, entrepreneurship, rural regions, business support, economic
development, infrastructure, branding, sustainable development, financing, qualified personnel.

Introduction

Rural areas are an important part of the economic structure of many countries, playing a key
role in agricultural production and ensuring food security. However, despite their importance, they
often face various economic and social challenges, such as limited access to financial resources, low
infrastructure, and limited opportunities for entrepreneurship development.
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Rural areas have always been the cornerstone of many countries ' economic development. For
centuries, they have played a key role in ensuring food security, providing resources for agriculture
and maintaining a vital link between the city and the countryside. However, today's rural regions face
new challenges, such as a declining population, job losses, and lack of access to financial resources.

In this context, franchising as a business model can become an effective tool for supporting
entrepreneurship in rural areas. Franchising is an agreement between a franchisee and a franchisor,
under which an entrepreneur receives the right to use a brand, business model, and support from the
franchisor in exchange for certain payments or commissions.

Franchising, as a business model, is an interesting and promising solution for rural
entrepreneurs. Franchising allows entrepreneurs in rural areas to use successful business models
developed by brands and gain access to the necessary resources and support to successfully launch
and grow their businesses.

One of the main advantages of franchising for rural entrepreneurs is the ability to launch a
business based on a ready-made template, which minimizes risks and increases the probability of
success. Through the use of a proven business model and support from the franchisor, entrepreneurs
in rural areas can gain access to experience and resources that may not be available when starting a
business on their own.

As well as franchising for rural entrepreneurs, it is an opportunity to minimize risks when
starting a new business. Entrepreneurs receive a ready-made business plan, proven working methods
and support from the franchisor, which reduces the likelihood of failure and increases the chances of
success.

In addition, franchising also contributes to the development of infrastructure and improving
the level of service in rural areas. Launching new franchised businesses can attract investment in
infrastructure development and create new jobs, which contributes to economic growth and improves
the quality of life of the local population.

However, despite its many advantages, franchising in rural areas also faces a number of
challenges. These include limited access to financial resources, insufficient infrastructure
development, and difficulties in attracting qualified personnel. These factors can complicate the
process of launching and developing franchised businesses in rural areas and require a comprehensive
approach by public and private organizations.

However, in addition to its many advantages, franchising also presents certain challenges and
limitations, especially in rural areas. Limited access to financial resources, insufficient infrastructure
development and difficulties in attracting qualified personnel can all become obstacles to the
successful development of a franchise business in rural areas.

Nevertheless, the deliberate use of franchising as a tool to support entrepreneurship in rural
areas can have significant positive consequences for the economic development of the region and
improve the quality of life of its residents. In this article, we will look at various aspects of franchising
in the context of rural regions, identify its advantages and limitations, and consider possible ways to
improve its effectiveness in this context.

Thus, franchising is a promising tool for the development of entrepreneurship in rural regions,
which can help improve the economic situation and improve the standard of living of the population.
However, to maximize the potential of franchising in rural areas, it is necessary to take into account
the specifics of this market and provide appropriate support from the state and the business
community.

Methods and materials

Literature analysis: Scientific articles, books, reports, and publications related to franchising,
entrepreneurship, and rural areas are analyzed. This method provided an overview of the existing
theoretical and practical aspects of franchising and its application in rural areas.

Empirical research: Surveys and interviews were conducted with entrepreneurs and
franchisees in rural areas to assess their experience and views on the use of franchising as a tool for
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entrepreneurship. This made it possible to collect primary data on the real experience of entrepreneurs
and assess the advantages and limitations of franchising in rural regions firsthand.

Casestudy: Specific cases of successful franchising enterprises operating in rural regions are
studied. This allowed us to analyze specific examples of using franchising in rural areas, identify
successful strategies and factors contributing to their success.

Analysis of statistical data: Statistical data on the development of entrepreneurship and rural
regions are analyzed to identify trends and features of the use of franchising in these regions. This
made it possible to assess the current state and potential of franchising development in rural regions
based on objective data.

The combination of these methods allowed us to gain a comprehensive understanding of the
role and significance of franchising as a tool for supporting entrepreneurship in rural regions, as well
as to identify the main factors affecting its effectiveness and possible development paths.

Results and discussion

Franchising is a business model that allows entrepreneurs to use successful brands and
business models to launch and grow their own businesses. It is one of the most effective tools for
organizing and strategic business development in the regions. In this article, we will look at how
franchising contributes to business development in the regions, its advantages and challenges.

Franchising plays an important role in the development of regional entrepreneurship, as it
provides an opportunity for local entrepreneurs to use ready-made business models and brands that
have already proven their effectiveness in the market. This contributes to the creation of new jobs and
the development of the local economy, as franchised businesses often require local staff and purchases
from local suppliers.

State support plays a key role in the successful development of franchising in the regions.
Governments can provide various support tools, such as subsidies, tax breaks, training, and advice,
to help local entrepreneurs successfully enter the franchise market and grow their businesses.

Franchising provides entrepreneurs with the opportunity to use a ready-made business format,
which reduces the time and cost of developing and launching a new business. This is especially
important for regional entrepreneurs, who often face limited resources and access to experts.

In addition, franchising provides access to a proven business model and brand, which
increases the likelihood of business success in the regions. This makes franchising an attractive option
for entrepreneurs looking to minimize risks and increase their chances of success.

One of the main advantages of franchising for regional entrepreneurs is access to a ready-
made business model and support from the franchisor. This allows you to reduce the time required to
launch a business and minimize the risks associated with its development. In addition, many franchise
networks provide training and advice to their franchisees, which helps them grow their business and
achieve success.

The introduction of modern technologies can also significantly increase the efficiency and
competitiveness of franchised enterprises in the regions. The use of digital tools for process
automation, inventory management, and marketing reduces costs and improves the quality of service,
which contributes to increased profits and business growth.

However, despite its many advantages, franchising also faces challenges in the regions.
Insufficient infrastructure, limited access to financial resources, and a lack of qualified personnel can
hinder the successful development of franchised businesses.

However, the presence of a strong regional market and the potential for business growth make
the regions an attractive place for franchising development. Thanks to an integrated approach to
solving challenges and using modern technologies, franchising can become an important tool for
organizing and strategically developing business in the regions.

However, franchising also faces a number of challenges in the regions, such as limited access
to financial resources and qualified personnel, as well as weak infrastructure. To overcome these
challenges, a comprehensive strategy is needed, including state support, development of
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infrastructure and educational programs, as well as the creation of financial support mechanisms for
regional entrepreneurs.

Establishing partnerships with local communities and organizations is an important aspect of
successful franchising development in the regions. Cooperation with local businesses, educational
institutions, and non-profit organizations can help create a favorable business environment and
increase customer loyalty.

Finally, for successful franchising development in the regions, it is necessary to create suitable
infrastructure, including the development of a transport network, access to communications and
energy resources, as well as ensuring the availability of financial services for local entrepreneurs.

Franchising in Kazakhstan is actively developing due to the stable economic situation in the
country and the desire of its residents for entrepreneurship. Over the last period, the turnover of
companies operating under the franchise model has significantly increased, about 40 billion tenge at
the national exchange rate.

However, it is impossible to single out a specific business sector that would be most in demand
in Kazakhstan. Franchising is popular in education, food service, and retail. In recent months, there
has also been an increased interest in public services.

Franchising in Kazakhstan can be classified into local and international. Local franchises have
the advantage of adapting the business model to the mentality of the local population. While
franchises with a foreign head office are also in demand, despite the difficulties of adaptation.

Difficulties in buying a franchise in Kazakhstan include analyzing the market for competition
and demand, as well as the need to assess the possibility of attracting investment and assess regional
characteristics.

In addition, it is important to consider both the advantages and disadvantages of acquiring
foreign franchises. Among them - the possibility of restrictions in making independent decisions,
differences in mentality and reputational risks.

Before making a decision to buy a franchise in Kazakhstan, it is necessary to carefully study
the franchising company and its existing partners in the local market. The presence of existing
branches and successful points of sale in the country will help to assess the viability of the business
model and predict its success in the new environment.

Franchising in Kazakhstan is a dynamically developing form of business, which involves both
local entrepreneurs and foreign companies. This type of entrepreneurship is becoming increasingly
popular due to the growing economic stability in the country and the active interest in
entrepreneurship among the population.

The total turnover of franchised enterprises in the agricultural sector of Kazakhstan has grown
significantly over the past year, which indicates a growing interest in this form of business. The
variety of areas in which franchised businesses operate underlines its versatility and adaptability to
various sectors of the economy.

It is important to note two main types of franchising in Kazakhstan: local and foreign. Local
franchises have certain advantages, such as a better understanding of the needs and preferences of the
local population, which contributes to a more successful adaptation of the business model. On the
other hand, franchises with a foreign head office often offer a wide range of proven business models
and technologies.

Despite the growing interest in franchising in the country, there are a number of obstacles that
potential franchisees face. This includes market analysis of competition and demand levels,
assessment of investment costs and risks associated with adapting foreign business models to local
conditions.

However, among the many challenges, there are also significant prospects for the development
of franchising in Kazakhstan. The country is considered to be developing and dynamic, which creates
a favorable environment for the growth of the franchise business. With the right approach and
adequate risk assessment, franchising can become an effective tool for organizing and strategically
developing business in the regions of Kazakhstan.
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Conclusions

Franchising is an effective tool for organizing and strategic business development in the
regions. It allows entrepreneurs to use successful brands and business models to launch and grow
their own businesses, minimizing risks and increasing the likelihood of success. However, to
maximize the potential of franchising in the regions, it is necessary to address challenges such as
limited access to resources and personnel, and develop innovative approaches to business
development.

Franchising is an important tool for organizing and strategic business development in the
regions. It contributes to the creation of new jobs, the development of the local economy and the
improvement of the standard of living of the population. However, to maximize its potential in the
regions, it is necessary to take into account the peculiarities of the local market and overcome the
challenges faced by entrepreneurs in the regions.

Franchising is a powerful tool for organizing and strategic business development in the
regions. It contributes to the creation of new jobs, the development of the local economy and the
improvement of the standard of living of the population. However, to maximize its potential, it
requires a comprehensive impact from the state, entrepreneurs and society as a whole. The
development of franchising in the regions requires joint efforts to create a favorable business
environment, support local entrepreneurs and develop infrastructure.

Consider the analysis of franchising as a tool for organizing and strategic business
development in the agricultural sector of the Republic of Kazakhstan:

Trends in the development of franchising in the agricultural sector: An analysis of the volume
and dynamics of development of franchised enterprises in the agricultural sector of Kazakhstan will
allow us to assess the current state of this market segment and its potential for further development.

Features of franchising in the agricultural sector: Studying the features of franchising in
agriculture, such as types of enterprises, brands, business models and features of interaction with
franchisors, will reveal the specifics of this market segment.

Advantages and limitations of franchising in the agricultural sector: An analysis of the
advantages and limitations of franchising for agricultural entrepreneurs will help assess its
effectiveness as a tool for organizing and strategic business development in the agricultural sector.

Trends in the use of modern technologies: Studying the level of application of modern
technologies in agricultural franchising, such as digitalization, automation of production processes
and data management, will help to assess the technological equipment of this market segment and its
potential for growth and development.

State support and regulation: An analysis of existing programs and measures of state support
for franchising in the agricultural sector, such as subsidies, loans, training and advice, as well as
regulation of relations between franchisors and franchisees, will help to assess the impact of state
policy on the development of this market segment.
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®PAHYAM3BUHI KAK OJIUH U3 UHCTPYMEHTOB OPTAHU3ALIMU U
CTPATEI'HUYECKOI'O PA3BBUTUSA BUSHECA B PETUOHAX

Annomauus

O®panyaii3unr senseTcs 3hHEeKTUBHBIM HHCTPYMEHTOM MOAAEPKKH IPEIITPUHUMATEIHCTBA B
CEIIbCKMX PETHOHAX, MPEAOCTABISII BO3MOXKHOCTH MECTHBIM IPEANPUHUMATEIISIM 3aIyCKaTh WU
YCIIELTHO BECTH COOCTBEHHBIN OM3HEC MPU MUHUMAIBHBIX pUCcKaX. B JaHHOH cTaThe Mbl pACCMOTPUM
OCOOCHHOCTH HCIIOJIb30BaHUS (DpaHYal3WHTa B CEIBCKOH MECTHOCTH, BBISIBUM IPEUMYIIECTBA
JaHHOW MOJENU ISl pa3BUTHUsl OM3HEca U MPOAHATU3UPYEM BBI3OBBI, C KOTOPHIMH CTAJIKUBAIOTCS
MPEITPUHUMATEIN B CEIIbCKUX PETHOHAX MPHU OCYIIECTBICHUH (DpaHIAN3UHTOBBIX TIPOSKTOB.

O®paHyaii3uHr, Kak Mojelnb OusHeca, MNpeacTaBisieT co0o0il 3¢hdeKTUBHBIH MeXaHU3M
pa3BHUTHS TPEIIPUHAMATEIIBCTBA HE TOJIBKO B KPYITHBIX TOPOJAaX, HO U B CEIIbCKUX permoHax. B
JAHHOW CTaThe pacCcMaTpPUBAETCS PONb U 3HAUeHHE (paHuyaii3uHTa KaK WHCTPYMEHTA MOJACPKKU
MIPEANPUHIMATEIECTBA B CEIIbCKUX PaliOHaX.

Oco0eHHOCTH CeNbCKUX PETHOHOB, TAKME KaK OTPaHUYSHHBIN TOCTYI K pecypcaM U yCIIyram,
HU3KHUH ypOBEHb HH(OPACTPYKTYPHI K OTPAHHYEHHBIC BO3MOXKHOCTH JIJIsI CAMOCTOSATEIILHOTO OM3HECa,
nenaroT ppaHdaii3uHT 0COOEHHO MPUBIIEKATEIBHBIM JIJIsl TPEANPUHUMATENEH B CEIbCKOM MECTHOCTH.
OH mpenocTaBisieT BO3MOXKHOCTD 3ammycka OW3Heca Ha OCHOBE TOTOBOTO IIA0JIOHA, BKJIFOYAIOIIETO
MIPOBEPEHHYIO0 OM3HEC-MO/IeTh, O0yUeHHE U MOJACPKKY CO CTOPOHBI (hpaHUuaiizopa, a TakkKe AOCTYII
K IIUPOKOH ayAUTOpHUH NOTpeduTenelt 6aarogapss U3BECTHOMY OpeHy.

OaHUM U3 TJIaBHBIX MpEeUMYIIecTB (paHUali3MHra A CEeNbCKUX MpeAlpUuHUMaTeNen
SIBJIIETCS BO3MOXKHOCTH TIOJydEHHUS TOTOBOTO OW3HEC-KOHIIENTa M TIOJUICPKKH CO CTOPOHBI
¢bpanuaiizopa. ITO MO3BOJIIET CHU3UTh PUCKUA TPU OTKPHITHH HOBOTO MPEANPHUSITHS, TMOTYyYUTh
JOCTYIT K TIPOBEPEHHBIM OW3HEC-TIpaKTUKaM W OpeHay, YTO OCOOCHHO BaXXHO B YCIIOBHSIX
OTPaHUYEHHBIX PECYPCOB M HEBBICOKOW KOHKYPEHTOCTIOCOOHOCTH CEIhCKOM MECTHOCTH.

OpaHaKo, TOMHUMO MTPEHMYIIIECTB, CEITbCKHE TPEAIPUHUMATETH TAKKE CTATKHBAIOTCS C PAIIOM
BBI30BOB IIPH OCYIIIECTBICHUH ()paHUAH3UHTOBBIX TMPOEKTOB. JTO BKIOUYAET B c€0sl OTpaHUYCHHYIO
JOCTYITHOCTh (DMHAHCHUPOBAHUS, HEIOCTATOYHYIO PAa3BUTOCTh HH(PACTPYKTYpHI, CIOKHOCTH B
MPUBJICYCHUH KBATH(PUIIMPOBAHHBIX KAJPOB K OCOOEHHOCTH PHIHKA CEIbCKOXO03SHCTBEHHBIX YCIIYT.

B 3axmioueHwe, (QpaHYAM3UHT  SIBISETCS  BXKHBIM ~ WHCTPYMEHTOM  Pa3BHUTHUSA
MPEeNNPUHIMATETILCTBA B CEIIbCKUX PErHOHaxX, CHOCOOCTBYIONIMM TMOBBIIIEHUIO YPOBHS KH3HU
MECTHOTO HACEJICHHUS W PAa3BUTHUIO DKOHOMHUKH pernoHa. OHaKo, JUISI MAaKCHMH3AIUN TTOTCHITHAA
(dbpaHuaiizuHra B CEIHCKOM MECTHOCTH HEOOXOIMMO YYHUTHIBATH OCOOCHHOCTH W BBI3OBBI JIAHHOTO
pBIHKa M TPEIOCTaBISATH COOTBETCTBYIOIIYIO IMOAJAEPKKY CO CTOPOHBI TrocynapcTBa M OH3HEC-
coo01IecTBa.

564


mailto:1027428446@qq.com
mailto:kurbanbayeva.ainash@kaznaru.edu.kz

I3nenicrep, Hotmkenep — MccnenoBanus, pe3ynbratel. Ne2 (102) 2024, ISSN 2304-3334

Tem He MeHee, pa3BuTHE (PpaHYA3UHTA B CEILCKUX pailOHAX MOXET CTaTh JABUTATEICM
HKOHOMHYECKOTO POCTa M YIIYUIICHUS KaueCTBa )KU3HU HaceneHus. [IpoayManHas rocyiapcTBeHHas
MOAJEPKKA, COBMECTHO C WHHIIMATUBAMU OW3HEC-COOOINECTBA, MOXKET CIOCOOCTBOBATH
MacCIITa0HOMY PacIpOCTPAHCHHUIO (PpaHUYAM3UHTOBBIX MOJICJICH B CEIIBCKOW MECTHOCTH, CO3JaBas
HOBBIC pabOYMe MECTa, TIOBBIIIAS YPOBEHB JOXOJIOB U 00ECIIEUnBasi yCTOMYNBOE Pa3BUTHE PETUOHOB.

Knrouesvie cnosa: ®paHdaii3uHr, IpeIPUHAMATEIBCTBO, CEIBCKUE PETHOHBI, MOICPKKA
OW3Heca, pa3BUTHE OSKOHOMHKH, HH(pACTpyKTypa, OpEeHIMpPOBAHHE, YCTOWYMBOE pa3BHUTHE,
(buHaHCUpOBaHUE, KBATH(DHUIIMPOBAHHBIC KAPHI.
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®PAHYAM3BUHT OHIPJEPJIEITI BUSHECTI YUBIMIACTBIPY )KOHE
CTPATEI'USVIBIK JAMBITY KYPAJIJAPBIHBIH BIPI PETIH/JE

Anoamna

@paHuali3UHT ayBULIBIK OHIpJIEpIEri KOCIMKEPIIKTI KONJAyAbIH THIMII Kypajbl OOJIBII
TaObLIaAbI, OYJI JKEPTUTIKTI KOCIKEpIIEpre eH a3 ToyeKenAepMeH 03 OM3HECIH alllyFa KoHEe TaObICThI
KYprizyre MyMKiHIIK Oepemi. by makamana 6i3 aysuiasik kepiepae OpaHdaii3uHITI Naiiganany
€pEeKILEeTIKTEepiH KapacThlpambl3, OM3HECTI JaMBITY YIIIH OChl MOJETBIIH apTHIKIIBUIBIKTAPBIH
aHBIKTANMBI3 KoHE (PpaHUaN3MHITIK jK00amapabl JKy3ere acelpy Ke3iHje aybUIIbIK aliMaKTapIarbl
KQCIIKEpJIEep/IiH aJ/IbIH/Ia TYPFaH KUbIHBIKTAP/Ibl TAJIAMBbI3.

OpaHyaii3uHT OM3HEC MOJEIl PEeTIHAE Ipl Kajajapja FaHa eMec, aybULABIK OHIpiepae e
KOCIIKEPJIKTI JaMBITYJbIH THIMII TETIriH Oinaipeni. byn Makanmana (paH4al3MHITIH aybUIIBIK
Keprepae KOCIIKEPIIIKTI KoJaay Kypajibl PETIHJIEr1 peili MEH MaHbI3bl KapacThIPbLUIAIbL.

Pecypcrap MeH KbI3MeTTepre KoJl )KeTIMALTIKTIH HIEKTeNyi, UHQPaKYpbUIBIMHBIH TOMEH JIeHT el
KOHE ©31H-031 OacKapaThlH BU3HECTIH MIEKTeyal MYMKIHAIKTEPl CHUSKTHI aybUIABIK aiMaKTapAblH
epekuienikrepi PpaHYal3MHITI aybULIBIK KOCIIKEpiep YIIIH epekie TapThiMabl eredi. On
JonenieHred OusHec yiricid, @paHuyaiizep/iH OKbITYbl MEH KOJIJayblH jKOHE TaHbIMaj OpEeHJTIH
apKachlH/Ja TYTHIHYIIBUIAPIbIH KEH ayTUTOPUACHIHA KOJI )KE€TKI3y/ll KAMTHTBIH JaibIH YIT1 HeTi31H1e
OusHecTi Oactay MYMKIHIITIH YCBhIHaJbl. AybUl KocimKepiepl YIIH (paHYaii3UHITIH OacTbl
apTHIKIIBIIBIKTAPBIHBIH O1pi-1aiiblH OM3HEC-TYKbIpbIMAaMa ainy xkoHe dpanHyaiizepid Konaaysl. by
YKaHA KOCIMOPBIH aIllKaH Ke3Je TOyEKeNep Il a3ailTyFa, oJeNIeHreH On3Hec-IpakTHKaIapra KoHe
OpeHJIKe KOJI )KeTKI3yre MyMKIHIK Oepei, Oy ocipece MIeKTeyli pecypcTap MEH aybUlIbIH Oacekere
KaOlJIeTTUIIN TeMeH >KaFdaiapia MaHbI3Abl. Anaiifa, apTHIKIIBUIBIKTapAaH 0acka, aybul
Kacinkepyepi @paHuali3uHITI XKy3ere acbpy Ke3iHae OipkaTap KUbIHIBIKTapFa Tan 00Jaabl.

KopbITeiHIbIIAN Kee, (ppaHyaii3uHT JKePruUTiKTI XaJbIKTBIH ©Mip CYypy JACHIreiiH apTThIpyra
’KOHE OHIpP SKOHOMHUKACHIH JIaMBITyFa BIKIAJ €TeTIH aybUIABIK OHIpPJIEp1e KOCIITKEPIIKTI 1aMbITY IbIH
MaHBbI3/Ibl Kypasibl O0JbIN TabblIanbl. AYbUIIBIK Kepiepie (paHual3MHITIH dJIeyeTiH OapblHIIA
apTTBHIPY YILIiH OCHl HApBIKTHIH EPEKIIENKTepl MEH ChIH-TEreypiHJepiH eCKepil, MEMJIEKET IeH
OM3HeC-KOFaMIACTBIK TaparblHAH THICTI KOJJAay KepceTy KaxeT. AJjaiifa, aybUIIBIK >Kepiepie
(bpaHYali3UHITIH JaMybl SKOHOMHUKAJIBIK 6CYy MEH XaJbIKTBIH ©Mip Cypy CamachblH >KaKcapTyJblH
KO3Faymiel Kymri Oona amagel. OWIacTHIppUIFAH MEMIICKETTIK KOJJay, OW3HeCc-KOFaMIACTBIK
OactamanapelMeH Oipjecin, *aHa >XYMbBIC OpPBIHIAPBIH KYpy, KipiC JEHIeWiH apTThIpy >KoHe
OHIpJEp/IH TYpPaKThl JaMyblH KaMTaMachl3 €Ty apKbUIbl aybUIABIK JKepiieple (ppaHdai3uHITIK
MOJIENIBJICPAIH KeH TapallyblHa bIKIIaJ €Te aJabl.

Tyiiinoi cozoep: OpaHvaii3uHT, KOCIMKEPIIIK, AYbUIIBIK alMaKTap, OM3HECTI KOJIIay,
HSKOHOMHKAHBI IaMbITy, HHPPAKYPbUIBIM, OpEHATEY, TYPaKThl AaMy, KapKbUIaHABIPY, OUTIKTUTIK
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